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Leisure Japan 2025
Bringing Fun, Dreams, and Memorable Experiences to Everyone Worldwide

The Largest Theme Park, Outdoor and Leisure Industry Exhibition in Japan



Leisure Japan is the largest exhibition specializing
in the theme park, outdoor, and leisure industry in Japan
Photo Gallery of Leisure Japan 2024

2



Leisure Japan is the largest exhibition specializing
in the theme park, outdoor, and leisure industry in Japan
Photo Gallery of Leisure Japan 2024

3



Why Leisure Japan 2025?

Japan boasts world-renowned attractions like Tokyo Disneyland and Universal 
Studios Japan, attracting millions of visitors each year. These iconic theme 
parks provide immersive entertainment for families, and fans of popular culture.

Japan’s dynamic leisure industry is defined by beloved pastimes such as karaoke 
and visits to game centers. These activities blend entertainment with cultural 
immersion, offering a fun and social experience cherished by people of all ages.

Japan’s varied landscapes offer a wide range of outdoor activities like camping and 
marine activities. With scenic spots from mountains to coastlines, it’s a prime 
destination for nature lovers seeking outdoor thrills like diving and whale watching.

Attractions1

Leisure2

Outdoor3

Japan’s leisure, attractions, and outdoor activities appeal for their
blend of culture, technology, and natural beauty.
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3 Features of Leisure Japan 2025
Leisure Japan is an excellent opportunity to expand sales and
develop new partners.

*Expected

Both exhibitor and visitor numbers are at record highs in the leisure industry. 
The exhibition grows annually to match the industry's new stage of growth, driven by 
innovation and expanding global interest following its recovery from the pandemic.

Attract 25,000* industry professionals with high purchasing intent, including theme 
park operators, event organizers, campground and park managers, and local 
governments and tourism organizations, engaging in discussions that lead to deals.

With a structure of 8 specialized areas, the exhibition promotes efficient business 
negotiations by targeting the expanding leisure, event, and entertainment 
industries, fostering purposeful discussions with high-quality visitors.

Japan's Largest Exhibition with 360* Exhibitors1

25,000* Visitors for Business Deals and Networking2

The Perfect Opportunity for In-Person Networking3
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Number of Exhibitors and Visitors
Leisure Japan is one of the leading theme park, outdoor, and
leisure exhibitions that expands in scale every year.
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*2 Expected/Including concurrent exhibitions

6



B to B Show for Theme Park, Outdoor, and Leisure Industry
Leisure Japan is the best gateway to the theme park, outdoor, and 
leisure industry in Japan.

Exhibitors VisitorsOn-site
Business Negotiations

●Attractions & Rides

●Characters & Diverse Content

●Ticketing System, Security

●Glamping & Camping Facilities

●Athletic Facility & Marine Product

●Event Planning & Supply

●Leisure Pools, Hot Springs &
　Sauna Facilities

●Arcade Games, Prize Games

●Travel Planning, Tourist Organization,
　Tourist Attraction

●Trailer House & RV

　　　　　　　　　　　　　　　　　　　　etc.

●Theme Park, Amusement Park, Public Park

●Camping, Outdoor Facility

●Glamping Site, Resort Facility

●Commercial Establishments, Shopping Malls

●Airports, Train Stations, Service Areas

●Game Center, Karaoke and Entertainment Facility

●Stadium & Arena Management Business

●Pool, Spa, Hot Spring Facility, Beach

●General Contractor, Architectural Firm,
　Maintenance Company

●Local Government, Tourism Association, 
Travel Agency

　　　　　　　　　　　　　　　　　　　　    etc.

• Purchase / Rental Orders 

• Agency Agreement

• Business Partnership

• Projects Inside & Outside Japan

                                         and more...
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25,000 Highly Motivated Industry Professionals Visited

Japanese companies that visited the previous exhibition (some excerpts, unordered)

Stakeholders from all over Japan, including theme park operators, event organizers,
campground and park managers, municipalities, and tourism organizations will gather.

＊Multiple answers possible
Industry＊ Decision-Making

Authority
Outdoor and Sports Goods Retailer, Wholesaler, Distributor

Campground, Glamping Site, Outdoor Facility

Event Organizer, Sports Promotion Organization, Advertising Agency

Amusement Park, Zoo, Aquarium, Theme Park

General Contractor, Architectural Firm, Maintenance Company

Commercial Facility, Shopping Mall, Airport

Game Center, Entertainment Facility, Complex Facility

Pool, Bath Facility, Spa, Health Facility

Local Government, Tourism Association, Organization

Park, Private and Public Sports Facility, Marine Facility, Hall

Resort Facility, Hotel, Inns

Does not have
the authority
to make decisions
57%

Has the authority
to make decisions
43%

More than 43％
have Decision-Making
Authority!

18%18%
14%14%

35%35%

6%6%
5%5%

20%20%

10%10%
8%8%
8%8%
8%8%

14%14%
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8 Specialized Areas Will Bring Your Target Customers
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Booth & Shell Scheme Package Plan

Regular Price Special Discounted Price

1 Booth

JPY 495,000*/ Booth JPY 385,000*/ Booth

8.1 sqm. （W3.0m x D2.7m） = 1 Booth

Space Only

*Price is for Space Only. Shell Scheme Package is not included.
*Our agents may have their own price. Please follow the price the    
agent offers you.

*If you have agents or distributors in Japan, the local price and 
benefit are subject to your booth fee.

*Please be sure to prepare basic panels between adjacent booths 
or use a Shell Scheme Package （fees apply）provided by the 
Show Management Office.

1 Corner Space Charge

*There are limited Corner Space. 
We may not be able to accommodate your request.

Shell Scheme Package Plan
Space Only Plan is not included basic panels. Please apply 
for Shell Scheme Package Plan or decorate your booth with 
your own booth constructor/designer. Shell Scheme Package 
Plan is available if you do not have own decorator. 
Please contact to Show Management Office if you would 
like to recieve more information.

*All prices are included Japanese Tax.

JPY 44,000* / Corner
● Apply by May 30th (Fri), 2025, you will be
　recieve Special Discount JPY 110,000* / Booth.

Space Only

3.0m 2.7m
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Utilize these services to maximize the benefits of exhibiting,
including boosting sales and securing new business partners.

Exhibitor Support Services

VISA
Support Program1 2

4 5 6

Free
Promotional Tools

Online Guidebook 
& Document Request System

Free Free Free

Free Paid PaidRecommended
Service Providers

Additional
Promotional Services

Barcode Data
Collection System

Enh a n c e  yo u r  ex h i b i t i o n  
results with banner ads on our 
of f ic ial website and visitor 
inv i ta t ion emai l  ads.  Th is 
service enables you to make a 
strong impression on visitors, 
helping your booth stand out 
among many exhibitors.

We can send documents for applying VISA to exhibitors 
who have paid the exhibition fee 2months before the 
exh ib i t ion per iod.  Please 
understand that the organizer 
CANNOT guarantee that you 
are able to get VISA or not. 
We DO NOT send invitation 
letter for visitors.

List your products, services, and booth PR information in 
our online guidebook on the official website at no cost. 
Effectively reach potential 
visitors searching online 
and a l low for  pre - event 
document requests through 
this system.

Simply scan the barcode on each 
visitor ’s badge to capture their 
registered contact details, which 
will be provided post-event. 
This service, available for a fee, 
allows you to efficiently gather data 
for post-exhibition sales activities 
and customer management.

We can introduce specialist companies to assist with 
booth design, staff ing, and product import logistics, 
supporting you from preparation to the event. 
This service helps ensure 
smooth setup and exhibition 
for those facing booth design 
challenges, staff shortages, 
or import concerns.

To promote your participation to prospective and current 
customers, we of fer free promotional tools such as 
inv i t a t i ons and web banners .  Use these ac ross 
various channels (in-person, email, social media) for a 
multi-faceted outreach 
approach.

*There is a charge for sending VISA documents by mail.

3
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https://leisure-japan.jp/en/
Website

overseas@tso-int.co.jp
Inquiry

+81-3-5363-1701
Tel

Leisure Japan Show Management Office (TSO International Inc.)


